What is 21st Century Media Literacy?  In class assignment due January 11, 2011
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(1)  Read the article.  While reading, annotate the text.  

(2)  What is the difference between being a consumer of media versus a creator of media?

Unless you're 50 years old or older, your attention has turned away from newspapers, magazines, TV and radio and shifted toward internet and electronic delivery of content.

That attention is directed at such diverse areas as using search to find any of the ONE TRILLION sites in Google's index; reading any of the 2.6M articles on Wikipedia; watching some of the 70M+ videos on YouTube; trying to read even a fraction of the 133M blogs; act as one of the 100M users who log on to Facebook daily; or attempt to follow some of the more than 3M tweets sent through Twitter daily. 

How can a student possibly think critically about the multitude of competing messages and stimuli generated by that flood of content? How can you teach them to handle it all?

Of course, this flood is being generated by both actual media organizations but more often by the audience, formerly known as consumers, who have also become producers of media. Whether a person creates a blog filled with posts on a given topic (and publishes videos, podcasts, and posts that reference other news articles, blogs or websites) or simply actively comments on a blog's posts or sends out a tweet with a link to one of them, those sorts of participative behaviors result in both the consumption and production of media. 

The question then to answer is, "What does it mean to be media literate today?

MEDIA LITERATE AS A "CONSUMER OF MEDIA"
Being a literate consumer of media today means a student must be able to determine what is fact, fiction or spin. Teaching that used to be relatively simple when there were only a handful of news outlets, newspapers, magazines and TV shows, but now that anyone can produce media and there are millions of producers, how do students think critically about all of this content at their fingertips?

Students must learn:

· How to determine, not only whether a source is trusted or not, but at what level "trusted" a source can be (e.g., a former treasury secretary who blogs about economics is ostensibly more 'trusted' than a smart, but newly minted PhD in economics from Harvard)

· How to limit their sources to thought leaders and those higher in 'trust', or a community of trusted people who collectively examine a position or message. Clearly if a student reads a blogger but can't find out much information about that blogger (who he/she works for, why they're writing on this topic, etc.) or if that blogger is writing anonymously, then that is a low trust blog. If a blogger is a former Business Week journalist with several books out and who is blogging on that same topic, she or he might be seen as "high trust" 

· Learning what (and whom) to ignore, and how to shut out the noise. Often ten thought leaders will write about the same news item with only slightly varying perspectives. Is it necessary to read them all? If not, which ones should be chosen?

· It's also understanding when (and how) to make ones own voice be heard, whether that's actively commenting on a blog or news site, creating a YouTube video, starting a Twitter campaign, or otherwise engaging the creator side of oneself in media delivery around a topic.

----------------------------------------------------------------------------------------------------------------

Disconnected:  Politics, The Press and The Public

1)  Go to the web site - http://www.pbs.org/cgi-bin/fredfriendly/spot3_show.cgi  

2)  Read the page “What Drives Media Coverage”

3)  Answer the survey and record your response (see below)

4)  Answer:

a)  What argument does this site make for explaining the lessening of media quality?
b)  MACROBUTTON HTMLDirect 
 What factors do you think affect media quality?
What Drives Media Coverage


New technology with its need for instant everything; new corporate parents with their demand for bottom line focus; and new competitive intensity with the advent of national, local and internet "all news" outlets. All three trends are forcing news organizations into uncharted territory where the standards that guided reporters and editors a generation ago no longer retain their old authority. Do all these changes mean that our news is better, more complete and more accessible? Are they the causes of news media that's out of control? Or is it some of both? What is it that separates "good" news from "bad" and how can we -- the public and the press -- understand how to make that judgement? 

Jeff Greenfield
"I think it's not that it's too callous. What you're talking here about is not even an instinct. You're talking about a tropism. Like you know, 'plants to light.' I don't think people think about ratings. It's just, go get this story." 

Are some stories so hot the media can't say no?
 If yes, why?
MACROBUTTON HTMLDirect 
  That's their job
MACROBUTTON HTMLDirect 
  Must beat the competition

If no, why?
MACROBUTTON HTMLDirect 
  News organizations have controls 
MACROBUTTON HTMLDirect 
  Journalistic safeguards can prevail



Dan Rather
"It's truer today than it was then. That fear is a very large factor in every newsroom, including myself. And it goes this way. If I don't do it, somebody else is going to do it. When somebody else does it, they're gonna get a higher number. They're going to get a better rating, they're going to get more circulation. This is a reality; the public needs to understand. There's no joy in saying this. But it is true. That fear increasingly dictates. And it's the fear that you won't survive. If you believe as I do, that the first thing is to last, but you have to last for some reason. You have to have some purpose in lasting. It's very difficult now." 

Do you agree that fear rules the newsroom? 

If yes, why?
MACROBUTTON HTMLDirect 
  Because of cable/internet competition
MACROBUTTON HTMLDirect 
  It's a ratings war
MACROBUTTON HTMLDirect 
  Good guys finish last 

If no, why?
MACROBUTTON HTMLDirect 
  Healthy competition, not fear
MACROBUTTON HTMLDirect 
  Business as usual
MACROBUTTON HTMLDirect 
  New "news" rules -- must change

Ramon Escobar
"Try being a news director in this country today. They last about one and a half years. I mean I've been a news director for over two years, which is ridiculous. I should have been fired months ago. (LAUGHTER) They last about 14 months. How can anyone lead any organization, and do the things which all of you are asking us to do, if we're not given the chance to do it? And this cycle of ratings, of 'you have to get these ratings, or you're out' has got to end." 

Do you agree that the tyranny of ratings must end? 

If yes, why?
MACROBUTTON HTMLDirect 
  Ruining TV news
MACROBUTTON HTMLDirect 
  Forcing good people out 
MACROBUTTON HTMLDirect 
  No time to develop good programs 

If no, why?
MACROBUTTON HTMLDirect 
  Reflect viewer's preferences
MACROBUTTON HTMLDirect 
  Make money
MACROBUTTON HTMLDirect 
  Stay on top

Gwen Ifill
"I'm telling you that, I worked for a news organization at the time, when Bill Clinton was going through all of these things which were exposing, every day, one more thing about him, during the 1992 campaign. And we thought, as the leading newspaper in the country, we would not report it. Because we are the leading newspaper in the country. And we will set the standard. Guess what? The standard took off and raced without us. It didn't matter what our standards were." 

Can the media maintain standards in this new climate? 

If yes, why?
MACROBUTTON HTMLDirect 
  Public values legitimate press 
MACROBUTTON HTMLDirect 
  Democracy depends on responsible press 

If no, why?
MACROBUTTON HTMLDirect 
  The competition will dominate
MACROBUTTON HTMLDirect 
  Public has low standards


