Chapter 7 
Election and Campaigns 
(pgs.129-134)

	 Section Title
	Summary of key ideas/definition of key terms
	Constitutional/Court connections

	Presidential & Congressional Campaigns
	Presidential: a)more competitive, with a narrower margin of victory, b)limited to two terms of office, c)have significant national power but little local power,d) 

Congressional: a)serve for decades and hold a greater incumbency advantage, b)take credit in home states or district for grants, projects, and programs, c)fewer people vote,d) largely independent  
	22nd  Amendment

"Limits the president to two terms..."

	How Campaigns Are Conducted
	General : winner becomes an elected government official.

A) Electoral College

      -The  winner in a state receives all of the state's Electoral votes.

      -The general election contest is about winning 270 electoral college votes

This forces the candidates to focus on the states with large delegations (California, Texas, etc.)

- Targeting Swing States

      -Candidates must identify the states in which to place their time, Effort, And funding.

     B)Primary: select party's candidate for each office

   a)blanket primary: both parties

   b)close primary: registered party members

   c) open primary: choose for which party to vote as they enter the polling place

   -Must defeat party contenders to win a spot on the general election ballot

   -Requires winning the approval of the party activists

Television, debates, and direct mail 

1. Paid advertising (spots) 

a) Has little (or a very subtle) effect on outcome: spots tend to cancel each other out 

b) Most voters rely on many sources of information 

2. News broadcasts (visuals) 

a) Cost little 

b) May have greater credibility with voters 

c) Rely on having TV camera crew around 

d) May be less informative than spots 

-Drawn by the state legislatures following reapportionment

-Political gerrymandering is well accepted


	Article II, Section I

"a Number of Electors, equal to the whole Number of Senators and Representatives to which the State may be entitled in the Congress..."

12th Amendment

"the Electors shall meet in their respective states, and vote by ballot for President and Vice-President..."

Key court case:

 Baker v. Carr " one man; one vote..."

"Racial gerrymandering was declared to be unconstitutional by the U.S. Supreme Court."

	Money in Electoral Campaigns
	1. Presidential primaries: part private, part public money

a) Federal matching funds

b) Only match small donors: less than $250; $5,000 in twenty states

c) Gives incentive to raise money from small donors

2. Presidential general elections: all public money

3. Congressional elections: all private money

a) From individuals, PACs, and parties

b) Most from individual small donors ($100 to $200 a person)

  -New sources of money: 527 organizations
	-Bipartisan Campaign Finance Reform Act of 2002.

 -Ban on soft money

- Increase on individual contributions (to $2,000 per candidate per election)

 -Restrictions on independent expenditures

 -Constitutional challenges as a violation of freedom of speech

-Court upheld almost all of the law

Key Court Case:

Buckley v. Valeo: limiting election contribution of individuals is constitutional, but limiting the contributions of the candidates themselves is not constitutional. 

	Elections And Party Alignments
	Realigning Periods(a highly salient new issue[slavery, the economy] appears & cuts across existing party divisions.)

1800-1828-1860-1896-1932

Factors determine who wins election:

-Party identification

-issues of economy

Build a winning coalition (combination)

Democratic coalition: African Americans, Jews, Hispanics, Catholics, southerners, and union members.

Republicans: business and professional people
	 Key Court Case:

Smith v. Alwright white primaries are illegal


